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Welcome to Media Arts 
 Over the semester we will be looking at the theory of media art, creating media art, and analyzing media art. This 
will involve analysis of others’ work, and the solving of expressive and creative problems through the use of technology. 
We will use a variety of technologies to achieve this aim: computers, photo-editing/graphic software (Photoshop or GIMP), 
digital cameras, and video editing software (Adobe Premiere Pro). 
 
 But what is media art? Technically speaking, media art could be renamed “communicative art” because due it its 
nature, it always seeks to convey a message (that’s the media part). 
 
 However, most art could be said to do the same thing. What makes this course any different from art class 
(everyone’s favourite class)?  Primarily, the difference lies in the tools used. In contrast to more traditional forms of visual 
art, media artists use technology as their paintbrush. Instead of paints, pencils, canvas and paper, media art relies on 
cameras, computers, and editing software. As you will see, this can be very effective when done well. Sometimes, it can 
be powerful and persuasive, and it can be used for either redemptive or disgraceful purposes. We will explore all of this 
and more in this course. 

Thematic Statement: How does this course f i t  into Redeemer’s vision?   
 In this course, students will be introduced to the technical, historical, theoretical, cultural, moral, and ethical social 
contexts of media arts in society. As creators of media artifacts in a digital age, students will be asked to analyze the 
ethical and moral questions around their creations and the creations of others’ media artifacts. As McLuhan said, “The 
medium is the message;” the technology itself changes the way messages are communicated.  
 
 Self-expression is a fundamental aspect of this course. It is imperative that students have the opportunity to 
explore and experiment with the tools and techniques available to them as they unfold during the course, in order to 
become knowledgeable – and responsible – media artists. 

Assessment and Evaluation of Student Achievement 

Assessment: The teacher is here as your guide! Ask him to give you feedback! Don’t be offended by what he says! 
 
 DO NOT ASK THE FOLLOWING VILE AND OBSCENE QUESTION: “Am I done?” OR “Is there anything else I 
should do?” (You are the artist – the art is finished when you decide that you have finished what you wanted to 
accomplish. The teacher cannot decide this for you.) 
 
 Seventy per cent of the grade will be based on evaluations conducted throughout the course. This portion of the 
grade will reflect the student’s most consistent level of achievement throughout the course. Thirty per cent of the grade will 
be based on students’ final evaluations, 20% of which will be a culminating ISU and 10% of which will be a written exam. 
 
Outl ine of Course Content (Subject to adjustments over the semester):  

• Unit 1: Design (25 hours) – 20% 
o Logo Creation and the Elements of Design 
o Typography 
o Advertisements and The Language of Advertising 
o TEST 

 
• Unit 2: Video Editing (35 hours) – 20% 

o Group Projects: 
o Storyboarding and Prep 



o Filming  
o Editing 
o TEST 

 
• Unit 3: Photography (22 hours) – 20% 

o Photographic Techniques 
o Glam Shot Project 
o HDR Photography 
o TEST 

 
• Unit 4: ISU (28 hours) – 20%  

o Storyboarding 
o Advertising 
o Film 
o Exam review 

 
• Conversation and Observation – 10% 

o Various tasks throughout the course 
 

• Final Exam – 10% 
o All content is fair game 

Important Class Rules and Procedures: 
Respect towards each other, the teacher, and God is the guiding principle in this class. That means: 

• Do not speak while the teacher is addressing the class 
• When critiquing each other’s work, do so honestly and gently  
• When creating your art, make sure it does not contain explicit or sexual images, vulgar language, or hateful 

themes. Make sure it is ultimately consistent with what our school is about – honoring God.  
• If you are unable to abide by these rules, you will be asked to leave the classroom. If problems continue, you may 

be asked to leave the course. 
 
The Weekly Routine: As this is an art course, the majority of class time will consist of you working on art projects.  
There will be time used to address content, theory, and practical skills by the teacher regularly.  Aside from this you will be 
responsible for working on your projects and regulating your time effectively.  Here is how to use your time working on a 
project: 

• Step 1:  Sketching and Brainstorming: 
o Using the computers (or pencil/paper), spend a day beginning a concept (a beginning/rough version) of 

your art. 
§ Here you will rough out your ideas and come up with a handful of approaches 

o The next day, start over and create a brand new concept. Do everything differently.  Give yourself two-to-
three good options to build from. Rarely will your first attempt be your best artwork. 

• Step 2:  Begin to Build: 
o Pick the concept you like best, and spend a couple of days polishing it. Spend lots of time on this and try 

to make it as strong as possible. (One you’ve finished, build your second concept. You will submit to me 
the one you like best.) 

• Step 3:  Express Yourself: 
o Write-up: On one page (max!), discuss your design choices – think: why did you pick these specific 

signifiers? What overall message/tone were you going for? 
§ THEN, during our presentation of learning, choose the artwork and two other people and write a 

one-page analysis of these, respectful ly highlighting the strengths and possible areas of 
improvement. 

 
If you finish early, revise. Make your project better. Begin another concept for your artwork. Ask others for 

constructive feedback and keep working on it.  I f  students are unable to keep themselves occupied, they wil l  
be given addit ional evaluation assignment to complete. (So stay busy!) 



 
Culminating ISU: At the end of the course, there will be a culminating ISU that will take place over four full weeks 
(subject to change). During this time, you will use the skills and knowledge gained over the duration of the course to 
complete a scene in a short film and various other tasks associated with advertising for it.  
 
Saving and storing your work: Save your work on your USB (and make sure that you always bring this!). We will also 
be using class USBs to submit each major assignment; the teacher will hand out five USBs at the end of the week. Save 
your work AS A JPEG on the USB at the end of the day that the assignment is due. Your name should be the file name: 
for example, “Mr. Käärid – Logo”. 


